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[Abstract)

In both Japan and China, 5G mobile communication services have been
rapidly adopted since their launch in 2019-2020. However, the penetration
rate of 5G in China has surpassed that of Japan. Why is China ahead in the
adoption of 5G, despite Japan having a higher income level? This paper
attempts to solve this puzzle by comparing 5G policies in Japan and China
and conducting questionnaire surveys among mobile phone users in both
countries. Determining which country—1Japan or China—has implemented
stronger 5G policies is difficult. However, the user profiles revealed in the
surveys differ significantly between the two nations. Chinese users tend to
utilize mobile phones more actively in their daily lives, and they are more
enthusiastic about adopting 5G, expressing higher satisfaction with the
service. Additionally, those who use mobile phones more extensively also
have greater expectations for 5G’s potential to drive industrial innovation and
development. In China, it appears that a virtuous cycle has formed: telecom
operators actively invest in 5G to meet the high expectations and proactive

usage of consumers, which in turn attracts even more users.
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